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Introduction
So far this summer the UK has
experienced some of its most
variable weather for many
years. We have had the
warmest April on record,
followed by the wettest June
– with severe flooding
occurring in many parts of the
country. The human cost of
the flooding has been all too
apparent in the images we’ve
seen on the television and
in the newspapers.

Not withstanding the impact
the flooding has had on
peoples lives, the estimated
insurance bill is in the region
of £1.5 billion. Whilst it is not
possible to directly attribute
the cause of this recent
weather to global warming,
it should nevertheless serve
as a warning to us. Climate
change doesn’t simply mean
that the UK will become
hotter. It could also signal an
increased likelihood of
extreme weather conditions
over the years.

Our Green Barometer research,

carried out in June 2007, shows

three-quarters (76 per cent) of

people in the UK agree that climate

change will affect them, with nearly

two-thirds (61 per cent) claiming to

be doing at least a few small things

to help reduce carbon emissions.   

However, whilst people are now

beginning to implement simple, but

important energy saving measures –

turning appliances off standby,

changing our light bulbs to energy

efficient ones, or insulating our homes

– the impact of new consumer energy

to              million



guzzling products to the market is

limiting the progress we’re making

towards tackling climate change. 

One such example is the trend of

people buying patio heaters. Once

only purchased by upmarket bars and

restaurants, patio heaters are now

becoming  an increasingly  affordable

and ‘must have’ garden accessory.

A patio heater guzzles the same

amount of energy as a gas hob in six

months and our research shows that

ownership of them is set to almost

double from 1.2 million to 2.3 million

units in the near future. 

Whilst people are implementing

energy saving measures, it seems for

many this only applies within the

four walls of their home.

Unsurprisingly patio heaters waste

shocking amounts of energy given

they are used to heat the ‘open air’.

Our research shows usage

predominantly occurs during the

hottest months (July and August).

There is, of course,  a simpler,

cheaper and less environmentally

damaging solution for those wishing

to feel warmer whilst sitting out in

the garden during the long summer

evenings. It’s called a jumper. 

The failure of some people to

consider their environmental impact

outside the confines of their home,

unfortunately extends beyond just

the garden. With the smoking ban

now in place across the UK, it seems

inevitable that pubs and bars will fall

over themselves to purchase patio

heaters to allow smokers a warmer

place to have a cigarette. This change

will ultimately be driven by consumer

demand, with 40 per cent of pub-

going smokers saying they would

look for a pub with a patio heater.

When you factor in the small, but

significant rise in ownership of home

air conditioning units – now at two

per cent, with a further two per cent

of people intending to buy one in

the near future - it is clear that

whilst the importance of saving

energy has pricked the consciousness

of the nation, it is not embedded in

our everyday behaviour in the same

way as, for example, recycling is. 

Understanding the reasons behind

this are essential. In the last five

years the councils that have achieved

the greatest recycling success have

done so by providing people with

separate bins for paper, plastic and

glass on their doorstep thereby

making it easier for them to recycle.

Likewise the results of our pilot

Energy Saving Trust advice centres -

which provide people with localised

energy saving advice - have been

extremely encouraging, with over 40

per cent of the 228,000 users of the

advice centres taking action to

reduce their carbon footprint. These

centres are a ‘one stop shop’ for

advice on energy efficiency,

renewables and transport. In the

Philip Sellwood,
Chief Executive,
Energy Saving Trust

Visit my blog:
www.energysavingtrust.org.uk/aboutest/blog

same way that recycling works

because it’s on your doorstop, our

advice centres work because they’re

just a phone call away. Sitting behind

each advice centre is a ‘sustainable

energy network’ managed by the

Energy Saving Trust. It comprises of

government, local councils, housing

associations and developers, as well

as retailers, manufacturers, local

installers and experts. This expansion

of who we work with on a local level

ensures the advice and support

provided by us is relevant and simple

to implement. It allows everyone to

go to one point of contact rather

than four or five places for energy

saving advice. With the expansion of

the sustainable energy network

across the UK, we hope to make

saving energy second nature, not

only just in the home and garden or

when travelling, but socially as well. 

To contact your local Energy Saving

Trust advice centre and find out

what you can do to save energy and

lower your carbon footprint, call

0800 512 012.
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warmest

So where are we now? 

wettest June

Since our last Green Barometer

report – issued in April – our

positive attitudes to environmental

issues have lessened, falling from

3.56 to 3.42. This initially may

appear surprising given the levels of

media coverage of environmental

issues over the last couple of months,

coinciding with high profile events

such as Live Earth. However, our own

research shows that what people

want is clear, simple and actionable

energy saving advice.  With a range

and a variety of opinions and

attitudes on climate change coming

from the media, it seems people are

struggling to cut through this maze

of messages.

The Green Barometer score for

actions people are taking to help the

environment has dropped from 2.00

to 0.92 since the last report. Geoff

Lamb, one of our Green Ambassadors

believes that television programmes,

such as 'The Great Global Warming

Swindle' have impacted on peoples'

belief in the reality of climate

change. Also, given that the summer

months generally see lower sales and

installations of cavity wall insulation,

loft insulation and condensing

boilers, this too has had an impact

on the score. The challenge is to

encourage people to take up these

measures before the winter months,

so they can get the full energy

saving benefits.  
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UK attitudes towards doing 
something to help the environment

• Climate change will affect me and my family 

• If the government wants me to do more to conserve energy, it needs to start

letting me know what I can do

• The government isn’t doing enough to tackle climate change - so why should I? 

• I can feel a growing pressure to change the way I live to reduce the impact

of climate change

• There is a real link between the energy I use at home and climate change 

• The UK should do more to lead the world in fighting climate change

• I feel so strongly about the environment that I’ve stopped buying from the

organisations that I think damage it 

• Installations of cavity wall insulation 

• Installations of loft insulation 

• Installations of condensing boilers 

• The number of people claiming to turn off lights when leaving empty rooms 

• The average number of energy saving lightbulbs per household

• The number of people claiming to turn their TVs off standby 

• The number of people claiming to consciously walk rather than

take the car for at least one journey in the past week. 

UK actions taken to help the environment

The attitudinal basket is made up of seven views, on

which people were asked for their level of agreement.

These are:

The behavioural basket is made up of seven measures which people could

take to save energy. These are:
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UK attitudes - nation by nation



patio heater emits
The average“

50kg

”

The Energy Saving Trust estimates

that the average patio heater uses

about the same amount of energy

as a gas hob uses in six months and

The phenomenon of patio heaters

Ownership of domestic patio heaters is set to almost double from 1.2 million currently to 2.3 million (1.1

million are planning to purchase in the near future) according to our Green Barometer research.

emits around 50kg of carbon

dioxide per year. A gas hob is used

every day in many households, yet

the research reveals that the

• 10 per cent of households (around

2.3 million) own or are planning

to buy a patio heater

• 12 per cent of ABC1s own or are

planning to buy a patio heater

compared to just six per cent of

C2DEs

• Half use their patio heaters

during the hottest months of the

year when they should least need

them, July and August

• Two thirds use their patio heaters

once or twice a week

• Owners of patio heaters say they

use them on average for around

two hours (1.9 hours), once or

twice a week (1.5 times) giving a

total weekly usage of about three

hours per week.

• Owners of patio heaters say they

use them for an average of around

two months (1.9 months) per year

with a third (37 per cent) using

them for three months or more.

• This means that on average, patio

heater owners say they use them

for about 21 hours per year.

•Half of the adult population say

that they go to pubs and sit

outside to drink or smoke.

• Around a third (31 per cent) of

pub goers who like to sit outside

look for a pub with a patio heater

– that’s around eight million

people across the UK.

Patio heaters - the key facts

of CO2 per year

average patio heater is only used

for two months of the year – most

commonly in July and August –

and for just three hours a week.



North East
It is estimated there are 45,000

households who own or plan to buy

patio heaters in the North East of

England alone, emitting 2,100

tonnes of carbon dioxide a year. This

is the same amount of CO2 as the

average car would emit driving from

Durham to Lands End 7,000 times.

East
It is estimated there are 62,000

households who own or plan to buy

patio heaters in the East of England

alone, emitting 3,000 tonnes of

carbon dioxide a year. This is the

same amount of CO2 as the average

car would emit driving from

Peterborough to John O’Groats 8,000

times.

Northern Ireland
It is estimated there are 91,000

households who own or plan to buy

patio heaters in Northern Ireland

alone, emitting 4,300 tonnes of

carbon dioxide a year. This is the

same amount of CO2 as the average

car would emit driving from Belfast

to the Giant’s Causeway 116,000

times.

Wales
It is estimated there are 99,000

households who own or plan to buy

patio heaters in Wales alone,

emitting 4,700 tonnes of carbon

dioxide a year. This is the same

amount of CO2 as the average car

would emit driving from Cardiff to

John O’Groats 11,000 times.

East Midlands
It is estimated there are 102,000

households who own or plan to buy

patio heaters in the East Midlands

region alone, emitting 4,900 tonnes

of carbon dioxide a year. This is the

same amount of CO2 as the average

car would emit driving from

Nottingham to John O’Groats 14,000

times. 

West Midlands
It is estimated there are 119,000

households who own or plan to buy

patio heaters in the West Midlands

region alone, emitting 5,600 tonnes

of carbon dioxide a year. This is the

same amount of CO2 as the average

car would emit driving from

Birmingham to John O’Groats 16,000

times. 

South West
It is estimated there are 151,000

households who own or plan to buy

patio heaters in the South West of

England alone, emitting 7,000 tonnes

of carbon dioxide a year. This is the

same amount of CO2 as the average

car would emit driving from Bristol to

John O’Groats 18,000 times. 

Scotland
It is estimated there are 161,000

households who own or plan to buy

patio heaters in Scotland alone,

emitting 7,700 tonnes of carbon

dioxide a year. This is the same

amount of CO2 as the average car

would emit driving from Glasgow to

John O’Groats 43,000 times. 

North West
It is estimated there are 340,000

households who own or plan to buy

patio heaters in the North West of

England alone, emitting 16,100

tonnes of carbon dioxide a year. This

is the same amount of CO2 as the

average car would emit driving from

Manchester to Lands End 72,000

times.

London
It is estimated there are 344,000

households who own or plan to buy

patio heaters in London alone,

emitting 16,400 tonnes of carbon

dioxide a year. This is the same

amount of CO2 as the average car

would emit driving from London to

John O’Groats 39,000 times. 

Yorkshire & Humberside
It is estimated there are 367,000

households who own or plan to buy

patio heaters in the Yorkshire &

Humberside region alone, emitting

17,400 tonnes of carbon dioxide a

year. This is the same amount of CO2

as the average car would emit driving

from Leeds to Lands End 70,000 times. 

South East
It is estimated there are 413,000

households who own or plan to buy

patio heaters in the South East of

England alone, emitting 19,700

tonnes of carbon dioxide a year. This

is the same amount of CO2 as the

average car would emit driving from

Reading to John O’Groats 47,000

times. 

Patio heaters – ownership across the UK



There has been a four-fold increase in household recycling since 1996/97, increasing from around seven

per cent to 27 per cent in 2005/06. The latest statistics show that every person in England currently recycles

enough to fill nine green wheelie bins, the equivalent of taking 3.5 million cars off UK roads. (Source: WRAP)

Pe
rc

en
ta

g
e 

o
f 

h
o

u
se

h
o

ld
 w

as
te

1997     1998    1999     2000    2001     2002    2003    2004     2005     2006

Encouraging energy saving action:
How the success of recycling shows the way forward

“
”(Fridey Cordingley. Head of Recycle Now)
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Food and garden waste recycling

Source: Defra Municipal Waste Management Survey

It is now easier than ever to recycle with nine out of ten
people having access to kerbside recycling facilities.

It is the improvement in recycling services provided by local
authorities - alongside national and local awareness raising
campaigns that have turned it into an everyday activity and
improved domestic recycling rates.

Household Recycling England 1996/97 – 2005/06



From the results we can see

that recycling has taken off

dramatically since 2002/03.

No longer simply the preserve of

‘environmentalists’ – it is now

becoming a mainstream activity

adopted by people throughout

England. The 2005/06 statistics

show that whilst some regions

may be better than others for

recycling, all of them are showing

an increase compared to 2004/05. 

There are a number of reasons.

Firstly, the European Commission

has set the UK binding targets

to reduce biodegradable

municipal waste, with targets

set for 2010, 2013 and 2020 in

the Landfill Directive.

In 2000, the Government, in

response, put recycling targets in

place for each local authority, based

on their performance in the 1998-

1999 Municipal Waste Management

Survey. 

This onus on councils to meet

specific recycling targets has led to

a dramatic improvement in the

recycling facilities provided to

residents. Whereas previously if you

had wanted to recycle it involved a

trip to your local Civic Amenity site

or supermarket, councils are now

offering kerbside collections – with

55 per cent of people now using

this method to recycle. Quite simply

recycling has been made easier for

people to do and therefore more

people are doing it.

There is a clear correlation between

the increase in public recycling over

the last five years, and the

proportion of households served by

kerbside collections.

North East

Region    2004/05   2005/06

16%       22%           6%

North West 20%       25%           5%

Yorkshire &
Humberside 19%       23%           4%

East Midlands 27%       33%           6%

West Midlands 21%       25%           4%

Eastern 30%       32%           3%

London 18%       21%           3%

South East 26%       29%           3%

South West 26%       32%           6%

England 23%       27%           4%

(Source: Defra News Release, 12 October 2006 [Ref 439/06])

Paper

Waste category   2002        2003        2004        2005

Source: The Open University Household Waste Study
(Factsheet no. 6 – Trends in Waste Recycling, 2006)

56.9%        66.9%       82.6%        89.3%   

Glass 22.8%        30.2%       41.3%        59.0%   

Metals 30.9%        40.3%       54.3%        59.3%   

Plastics 23.6%        27.4%       45.7%        46.2%   

Proportion of households served by kerbside collections: 2002–2005

Recycling - region by region

But how has the recycling success story been
achieved? 

Improvement
under region



Our Green Barometer research, conducted in June, shows 34 per cent

of people surveyed say that they recycle. It is the number one

environmental action taken by people to help reduce energy use and

emissions. The success of recycling schemes in the UK is proof of

the need to make environmental actions simple and intuitive.

34%

29%

26%

20%

17%

15%

15%

14%

12%

9%

1 Recycling

2 Using energy saving light bulbs

3 Turning lights off when they 
are not in the room

4 Not leaving appliances or
equipment on stand-by

5  Double glazing for  windows

6 Loft insulation

7 Turning down thermostats
(by 1 degree or more)

8 Washing at lower temperatures

9 Buying energy efficient home
appliances

Learning the lessons from recycling:
Making it easy and intuitive for
people to save energy

10 Cavity wall insulation

Top ten environmental things people do



The Energy Saving Trust believes that

providing people with personalised

and localised energy saving advice is

the best way of engaging the public

to take action to reduce their carbon

footprint. We have already had

significant success in engaging and

encouraging individuals to save

energy. Since we were set up in 1992

we have advised six million people

and achieved lifetime savings of 23

million tonnes of carbon dioxide.

However, we have responded to our

customers’ needs and begun to

expand our local activity further by

offering people a ‘one stop shop’

covering not only energy efficiency

advice, but also advice about

microgeneration technologies and

transport too. In much the same way

that the ‘on your door step’ recycling

facilities have seen a huge upturn in

the levels of recycling, we feel that

personalised and localised energy

saving advice that’s only a phone call

away will have a similar effect.

Each of the Energy Saving Trust

advice centres is tasked with

developing an infrastructure within

their region to make it simpler for

people to take sustainable energy

action in their homes and in their

transport choices. This has involved -

amongst other activities - working

with local businesses, community

groups and local government. The

advice centres also provide leadership

and a focal point for regional

sustainable energy initiatives.

We have already piloted Energy

Saving Trust advice centres in

Northern Ireland, North East England

and East Anglia. The impact

assessment has revealed that the

overall carbon savings of the pilot

exceeded the target for 2005/06 by

50 per cent and carbon savings per

customer exceeded the pilot target

by 17 per cent. Whilst in 2005/06,

97,000 customers were advised by

the advice centres on energy saving,

this figure increased almost three-

fold to 228,000 customers in 2006/07

- with 43 per cent of these taking

some form of carbon saving action.

The growing impact of our ‘one stop

shop’ advice centres is clearly evident.

We believe the roll-out of our Energy

Saving Trust advice centres across the

UK can emulate the success of the

recycling initiatives, achieving a real

step change in peoples’ behaviour,

which means saving  energy will

become a normal part of our

everyday lives.

Energy Saving Trust advice centres: engaging the public to take action to

reduce their carbon footprint with localised and personalised advice
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Methodology

1,199 households were interviewed

during June 2007.  Interviews were in

the home and conducted face to

face. The sample is representative of

the UK population. The survey is a

quarterly national tracker of

behaviour and opinion run by the

Energy Saving Trust.  


